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“In a world of competitive parity, the Dusit Brand is unique.

The origins of our brand go back over 60 years. It
began with an expression of desire from our founder ‘to
build a hotel that would be like the ones she had
admired in the USA but one that would be specifically
Thai.”

Today that ambition is readily accepted but in 1949 the

concept of a world-class hotel, with an intrinsically
Thai character ina country at the beginning of its
modern era was not only daring, but also audacious.

“In the early 1900’ King RamaV
of Thailand envisaged a model
utopia, a ‘town in heaven” he called
Dusit Thani. It is the inspiration
for all we do”

The sheer scale of this vision is part of our distinctive
heritage. It requires us to always be bold and do great
things, to create and invent, to pursue
perfection, but always remain true to
who we are.

Thanpuying Chanut Piyaoui
Founder, Dusit International

This DNA is fused within each of our

brands whether at hotel or product level.
It is the basis for all we do, it is a guide to
inspire and measure the experience we
create for our guests every moment of
every day.”

L,

Chanin Donavanik
Managing Director & CEO,
Dusit International



“Using the gifts of heaven to create Heaven on Earth”
“Inspired to counter the demands of the ordinary world”
“A delightfully refreshing take on the art of business or leisure”
“Helping you make the most out of your journey”
“The Advantage of Residence”

DUsIt

INTERNATIONAL




Vision

“To be one of the best hospitality brands in the world, with Thai
accent”




Brand Showcase

DUsit

INTERNATIOMNAL

Dusit Thani

HOTELS & RESORTS

DUSIT DEVARANA

HOTELS & RESORTS

dusiD2

hatats & nesndts

DUSITPRINCESS

DUsit

RESIDENCE

SERVICED APARTMENTS

Dusit International

We were founded on a vision to create an
unique experience for our guests

Dusit Thani

Using inspiration from a mythical utopian
town offering ‘heaven on earth’

Dusit Dev:

* Astounding  environments,  exceptional

private service create a sanctuary of
perfection that cocoon our guests within the
world of one we create for them

dusitD2

A new generation of Dusit hospitality,
offering contemporary Thai interiors that
seduce the senses, distinctive services and
wonderful service surprises that create a
sense of delight

Dusit Princess

Helps our guests make the most of their
journey

Dusit Residence

The advantage of an exclusive residence with
club level facilities and 5-star service levels
of Dusit International
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